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The data and analytics
lifecycle:

The right data strategy

Siloed data ... Holistic solution ...

Machine learning and artificial
intelligence reveal propensity
for product adoption

Inability to make Build segments and targeted
strategic decisions marketing campaigns

Impersonal, irrelevant Understand level of
experiences : engagement across different
digital channels

Inability to cross-sell Calculate ROI associated with
and upsell faster adoption, and track
savings results over time

People expect their Fl to offer the levels of personalization and
UX they get from online retail and entertainment brands

Build a unified solution o O
Incorporate a robust analytics W Be proactive and use intelligence
and Al techniques to manage to drive strategy, services and

and mobilize data product development
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Get a holistic view, not just in terms of Embed data, intelligence and

money but a complete picture of each automation into processes and

individual’s lifestyle interactions to change your
operating model

'
Put data into action, measure outcomes
R—" :
and respond appropriately — over and
over again
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* Deploy & integrate emerging technologies
« Gain roadmap for future innovation
- Leverage business intelligence

« Improve top & bottom-line results (growth, efficiency, savings & risk reduction)
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The lifecycle of data is circular, not
inear. Using data & analytics effectively
is a continuous process of discovery,
investigation, and implementation.
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Discovery

&

Fusion Digital Banking

&

Implementation Analysis

Augment Fusion Digital Banking with the right data solution for your financial institution.
There are three pillars that enable banks and credit unions to utilize data for success: a
data ecosystem, actionable insights, and connected experiences.

Learn more

Finastra is unlocking the power of finance for everyone by creating a platform for open innovation
in the world of financial services. To find out more, visit finastra.com

THE FUTURE OF
FINANCE IS OPEN
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https://www.finastra.com
https://www.finastra.com/solutions/fusion-digital-banking-consumer
https://www.finastra.com/sites/default/files/file/2022-02/resource-5-steps-pragmatic-approach-using-data-create-personalized-banking-experiences.pdf
https://www.youtube.com/channel/UCXMHbdfIgA6bzw_fsPN39bg
https://www.linkedin.com/company/finastra
https://www.facebook.com/FinastraCareers/
https://twitter.com/FinastraFS
https://www.finastra.com/sites/default/files/file/2022-02/resource-5-steps-pragmatic-approach-using-data-create-personalized-banking-experiences.pdf
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